IPEIES
[BNDBANRT—A]

Love hawaii




FiEsmEs 2018 FOBRAEMEL\ DA ADHEM 157 75 1200 A
Q1, BMARZEE(CITEVE - Mgk ETTIH?
14 : J)\DA 44. 9%

2 'fllz . ﬁ;’% 3 8 : 8 0/0 %ﬁﬁi@.:iﬁ?Fﬁﬁ??l:Eﬁ?%?\/b'—l\

AERE | BIMRITOREICDUVVTER 10 M

e~ 361: 54 (T—wh) 28. 4%

2 20 RBLEOBL
XAth, Abg A 2,380 %
. e s FAEMA : 2022 4H9~15H
XAEFOIZET] i : RRHIRTE

Market Q2,/\DAICEDD—EITSEVWTIHh?
Research E{AN 0 49,
LWVWZYX . 6%



BSOS S BN TR —RERFRA A— S,

L BEDEARRFOEFIBNVKSE - - -

_ K< DD/ \T1D WEEESD
h AN —R&EF? AN —REF?

- ALOHA -BLvrn, BE
Product - bOEHIL - < IHHS—

- e, 3 e 15—, ATV H—
SEEY LREHS— - FED, FO

¢ -U-_js -U-_j'(\/ 1 513513\ IS\DIS\D

- etc... - etc...

I\DA ([CEKDBHBA T RFETF
PHOHL\Wy x BN x J\DT

< THBDS—TKADDOLIWLY Hawaiian style case



NIV T 2 /i /I EE 315

Bk £ : [EFEE

persona

marketing

= ANEE @ 1 [o

= %55

£ IN: 3008

BEUWI : GU - 25X - SHEIN
R R : DT sHSD

52E > - KPOP
(stray kid - TWICE)
B 5 A

(I DFFIETV)

ISDLYRDEICHAIRTEHEUPCAND T DSIOMRKREFE,



e 0 B MOV X SLPN X I\DA

< I HHBS—TKADDLIWY Hawaiian style case

HWBROFESZTRANSAMELSTHHST—
LOVE hawaii X DFEF>=27DDh1 >

product ' ;‘“&z”ﬁj“““ : ®/)\D1 )M DE&E
| o IR
devel t ~. .
Svelopmen &) \J1MNDEHE e ’ I
‘ 07 7737757
¢/ \DJ1EBREOEAL1 I+
|
O\ TAEFTEZRSI/\S)\W ~ ¢/N\DAMINS8E
®E> TS
&)\ MDEE)\1EXHZ J\ D5




F &
7 -j'-"'J

4 Slrlrs i -
£ a1y A i
o »
pua alpalp
A hawt hele
‘ ’ V e spdoaypiat 4 praia 4 .
H»,:,:iﬁ\ Ng \ pua dpalo
= K/\ WA vt hele
I Do I
~ I X 4 dowla a poaia h
Nl NS -
NGRS N
Ul )= —
\\\ N i
(.
N

e B AP

& p v |
. . - -~ ”§ ‘
A & )

#o 7

N
\

&
Frn

l_

Sales

KTrLh5—THK) Abhuu Hawaiian style case

Promotion

EUWEIKRTERMNMEL ., BEBHBULEEELNDLS I H TS —
TA N RFRezER/ \\DJANMNFERAEEEASA/\D1ICERRL

1Y RFELFNRET
BRADEIZEN, RADELPN. BRADNI\NDA

ERUEUDLDRT A >R UIT/ (I —




